MEDIA KIT

FreeOnlineGames.com




WHAT WE OFFER

We offer the potential to reach, and connect with a growing fan base of over 25 million unique visitors each month. This
converts to over 100 million monthly page impressions spanning at least 300 million ad impressions. If you join us as an
advertiser, you will join a list of some of the globes largest world’s names (our advertisers) and become part of a
growing community of advertisers, networks and gamers all connected through the same portal, FOG.com.
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We are currently running the following ad placements:
= Leaderboard (728x90)
=  MPU (300x250)
= Pre-roll (Varying sizes)
=  Pop-under
= Site skins
= Under game

The majority of our ad placements operate on a price priority system which is optimised several times, daily. This results
in those adverts that are paying a better price, appearing more often on FOG.com.

Nevertheless, exclusivity can be bought in certain circumstances.

This pack will take you through our inventory, placement by placement, demonstrating the opportunities for you and
your brand. What’s more, we will outline requirements, restrictions and some of the ways you can contact us.

We hope that this can be a helpful introduction to advertising with FOG Media and can answer some of your more basic

questions. We would like to welcome any additional queries you may have, that we have left unanswered, so please do
not hesitate to get in touch.
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STANDARD BANNER ADVERTISING

We currently offer the placement of Leaderboard (728x90) and MPU (300x250) banners on our homepage, all game
pages and all of our browsing pages. Examples of these ad placements are depicted below:

Homepage/Browsing pages

LEADERBOARD (728x90)
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Latest Free Online Games FTEIN

MPU (300x250)

Popular Tags

Puzzle Games (7%7) Shooting Games (03
Adventure Games 280) physics games (258,
Platform Games Sports Games (246,

Animal Games Strategy Games (217,
Racing Games (1%¢) Fighting Games (154)
War Games (185) Car Games

10 8 melvin123

® | HighScore: 0
Score: 0
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Pick n Dig

Description
Collect mining tools and use them to clear your way in this addicting platform puzzle game. Climb ladders, avoid enemies and dig your way to victory.

Instructions
hoa s s
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ASSET BOUNDARIES

Your adverts must:-
v" Meet |AB Standards and Guidelines.
v" Not contain audio content, unless user initiated.
v" Not contain any content outlined in our Restriction Guidelines.

FORMATS
HTML, Flash, Java, GIF, JPG & PNG.

If your asset does not fall into one of the above categories, please do not hesitate to contact us in order to find out
whether or not we can incorporate it into our website.

PAYMENT MODELS

At present, we have a database of pricing guidelines that we strictly adhere to. These rates are derived from an average
figure, based on the rates that we received throughout the previous month. The rates for our top 10 countries can be
found in our pricing guide. For our banners, we offer the following payment models:

Fixed CPM: The advertisers who earn the most from our site typically work on a fixed CPM model. This means that they
pay a predetermined amount for every 1,000 views of their advert. These prices are dependent on campaign, delivery
mode and asset type.

CPC/CPA/CPL: We will be willing to run ads on a CPC/CPA/CPL basis provided the action cost is acceptable to us.
However, please note that these adverts will still run on our price priority system, using the calculated eCPM as the
figure at which your ads will bid. If the advert doesn't perform the eCPM bid will drop which will result in lower
impression volume.

NOTE: We work on a Rev Share model of 65/35 in our favour. This is a minimum request.

WORKING TO A BUDGET?

We can limit the amount you spend with FOG.com every day, week or even month. We will always endeavour do this
whilst maximising your exposure. In addition, as a means to prevent over saturation, we offer a frequency capping
service to ensure that users don’t become ‘fed-up’ of your adverts, particularly for returning users. This will guarantee
that your advert has the potential to appear on our site regularly and consistently in a way that doesn’t become
intrusive or an obstruction to our users.
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PRE-ROLL ADVERTISING

We offer the branding power of traditional radio and television, plus the reach and interactivity of the Internet. The Pre-
Roll ad unit is a five to thirty second clickable video/audio ad which is displayed to users while they are waiting for a
game to load. This is one of our most engaging mediums as its placement is exactly where the consumers are paying
attention. We have seen CTR's from 2% to 25% for this unit (subject to the attractiveness of the ad creative).
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Much like our banner advertising, we offer a frequency capping service to avoid over saturating your target market.

ASSET BOUNDARIES

Your asset must be VAST2 compliant and not contain any of the content outlined in the Restrictions section of our
Media Kit. We currently utilise Adap.tv as our pre-roll ad serving solution.

We do not require pre-roll adverts to have an option to skip installed from your end, however, we do reserve the right
to incorporate a skip button using our technology.
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PREMIUM ADVERTISING

At FOG.com, we recognise the marketing power our brand can give our advertisers. It is for this reason that we able
offer Premium advertising slots for those advertisers who really want to make a statement on our site. At present we
offer site skins, pop-unders and game under banners.

One of the reasons we consider these slots premium is that they receive the most exposure and the most clicks, leads
and actions.

SITE SKINS

For a premium price we are able to offer one of the most attractive ad placements in our inventory. For a negotiated
price you are able to buy an optimal spot on our website with the ability to take over up to 40% of your audience’s
screen.

ENC 1 Search Games _New Search Engne! || Search | w Dugan Sign Out
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See all nevi game submissions

Most Played Free Online Games (Updated Hourly)
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POP-UNDER

Another premium form of advertising we offer is our pop-under. With this format of advertising, the first time your
target demographic clicks on our homepage, your advert will appear in a browser window ‘underneath’ the current
webpage. Typically, advertisers choose show a Sign Up page, a relevant offer or the beginning of their game in the pop-
under window.
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This ad placement gets a lot of exposure and interest due to its placement. A lot of users will play a game on our site,
then see another game advertised below and decide to look into it. This placement offers a high CTR and conversion
rate.

Requirements for this slot are as follows: Your asset must not exceed 660 pixels in width and around, but not limited to,
300 pixels in height and must be game related.
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DEMOGRAPHIC

GENDER

Gender of User Base

80%

70%
60% -
50% -
40% -
30% -
20% -
10% -
0% -

Male

Female

Undisclosed

Roughly, we have a 70/30 split of gender in favour of the male audience amongst our users. This is a result of the site

content slightly favouring male users.

AGE RANGE

45%

Age Range of User Base

40%

35%
30%
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10%
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0%
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13-17

18-24 25-34 35-44

45-54

55+

Our site offers traffic from over 14 million unique users every month over the age of 18, with the market buying power
of billions of dollars every single month for advertisers.
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LANGUAGES READ

More than 60% of our users view their web pages in a variation of English. Yet, we have
languages through which users are viewing, reading and playing on our site.

Information taken from a report ran on 1* June 2011.
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Users Top Primary Language

English (US)
English (UK)

Indonesian

Spanish

French (France)

Malay

Serbian

Albanian

Arabic

Turkish

Hungarian

Spanish (Spain)

German

Greek

Croatian

Bulgarian

Macedonian

Italian

Romanian

TRANSLATIONS OFFERED

At the moment we offer versions of our site in following languages:

Albanian
Arabic
Chinese
Croatian
Czech
Danish
English
Finnish
Georgian
German
Greek
Hungary
Italian
Korean
Latvian
Lithuanian
Macedonian
Malay
Norwegian (Bokmal)
Polish
Portuguese
Romanian
Russian
Spanish
Swedish
Thai
Traditional Hebrew
Turkish
Ukrainian
Vietnamese

a vast and varied amount of
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TARGETING

At FOG, we acknowledge the importance of hitting the correct user base for your product. For this reason we offer a
wide variety of targeting methods to ensure you are hitting your niche market, as best as possible.

We can target by the following means:
Geographic location

Do you have a large collection of adverts, from a number of advertisers targeted all over the world? We can target your
ads by city, metropolitan area, state, country, sub-continent, continent and worldwide.

Domains

We have the ability to specifically target users visiting from an IP address associated with the specific domains or
subdomains e.g. ac.uk or example.edu. For instance, you may want to target university students, or potential university
students.

Browser Type

Compatibility issues with certain browsers? Or perhaps looking to promote a particular browser, add-on or software
package? Then why not target users who user a particular browser. For example, you may target users who are not
using Firefox, or alternatively, only target those using Firefox.

Browser Language

What is more important that your audience being able to understand your advert? We can ensure your audience can
read what is being place in their domain. We can target users who have their browser set to a specific language. For
example, target your advert with text or audio in Spanish to users who are viewing webpages in Spanish, worldwide.

Bandwidth

Adverts these days can sometimes require a few seconds to initialise. This is often due to the size of the creative. If your
audience’s connection is not adequate enough to load the advert you are display you may have lost an impression. Or
alternative, you may be an advertiser, or be representing an advertiser who is looking to promote their broadband of a
faster speed. It is for these reasons, that it can be massively advantageous when advertising to reach users based on
their connection type.

Operating System

In order to refine your targeting further to a specific niche within your market, we can limit your adverts to only be
shown to users who are using a particular type, or even version of a specific Operating System. For example, you may
want to advertise a piece of software that is only available on the Windows platform, and on Vista or newer releases.
We can ensure only those with users who have the Windows OS and are operating Vista or newer can see your ads.

At FOG, we do our upmost to ensure we optimise the potential of your ads. We want to maximise both yours and our

NEGSydzSd 28 R2 (KAimpressons. YAYAYA&AY 3 Wol aiGSRQ
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PRICING GUIDE & IMPRESSIONS

At the time of publishing, these prices were correct. Although these prices fluctuate on a regular basis so there is no
guarantee that these are the prices we are currently working with.

IMPRESSIONS

| ENC ~ Top 10 Countries (based on traffic) | EOG ,

Country Unigque Users Page Impressions Ad Impressions®

United States 5,100,000 22,000,000 66,000,000
United Kingdom 1,600,000 7,000,000 21,000,000
India 1,213,646 6,000,000 18,000,000
Russia 1,146,847 5,000,000 15,000,000
Brazil 1,017,343 2,600,000 7,800,000
Malaysia 618,011 3,500,000 10,500,000
Turkey 616,539 1,700,000 5,100,000
Canada 589,409 2,400,000 7,200,000
Germany 583,216 2,200,000 6,600,000
Australia 579,762 2,700,000 2,100,000

FORRLINB&aaAaA2yaQ Aa |y SaGAYFGSR YAYyAYdzy FAIdANB 61

game pages.

Geographical pre-roll impressions are available on request.

PRICING

ENrs - Top 10 Countries (based on traffic) EN |

Country CPM CPC Pre-roll

United States 51.50 50.25 53.50
United Kingdom 51.50 50.25 53.50
India 50.40 50.10 51.50
Russia 50.40 50.10 51.50
Brazil 50.40 50.10 53.00
Malaysia 51.00 50.15 51.00
Turkey 50.40 50.10 51.25
Canada 51.25 50.15 53.00
Germany 50.80 50.10 55.00
Australia 51.00 50.15 52.50

If we have not covered the country you are looking to advertise, please get in touch.
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STILL INTERESTED? WHAT WE NEEDX

You would be expected to provide your own tags that contain your assets. We recommend that if you wish to track the
performance of your ads, that you implement your own tracking code.

First time advertising with us?

At FOG, we have a policy of receiving a courtesy payment, ahead of running adverts from first time advertisers. This is
generally a small fee (dependent on the size of your campaign) to ensure that processing of billing and payments are as
smooth and as easy as it should be, from both parties.

Working with an Insertion Order

Over the many years since our establishment, we have found that working with an 10 is often beneficial for both parties.
For this reason, we encourage each advertiser that works with us to sign and receive a countersigned |0 prior to the

running of their ads. However, this is not essential, though, preferred. If you do not have your own IO that you wish to
send, you may request that we send you ours to countersign.

STILL UNSURE?

Why not contact our ad team and discuss setting up a trial with our site? Please see our Contact Information section.
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RESTRICTIONS

Due to various factors including our target demographic, nature of our site and care for our audience, we have placed
strict restrictions on the content of the adverts we will allow on our site.

These restrictions are as follows:

1) Gambling — This is inclusive of casinos, bingo, poker etc. However, Gamble Aware and associated adverts are
permitted.

2) Alcohol & Tobacco — We do not allow adverts that promote the use and consumption, respectively, of alcohol and
smoking. We do permit, however, adverts that are promoting Drink Aware, associated organisations, stop smoking
campaigns and similar promotions.

3) Nudity — This includes adverts of a suggestive nature.

4) Dating — We do not permit dating adverts to appear on our site. Nevertheless, adverts which promote or are
associated with marriage are fine. We will typically content manage these adverts to make sure they meet our criteria.

5) Some financial ads - More specifically ads dealing with interest, savings, personal loans and credit cards etc, though,
we do allow financial ads that promote personal banking, current account and banking technology.

6) Adult material — This will include any material that may insight racism, hatred or violence towards any individual,
group or organisation.

If you are uncertain as to whether or not your advert would fall into one of these categories, you can forward it to our
Ad Team. We will be more than happy to take a look at your content and assess its suitability for our site.
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CONTACT US

It couldn’t be easier to contact us!! Either contact us through our contact form which can be found in the same place
from where you downloaded this media kit (http://www.freeonlinegames.com/advertising/onfog/) or alternatively

contact one of our team directly:

Bryn Ellison (Ad Sales Manager): advertising@freeonlinegames.com

Aaron Dugan (Ad Sales Assistant): aaron@fog.com

Chris Gates (Ad Sales Assistant): gates@fog.com

Our office hours are: Monday — Friday (10.30am — 6pm GMT)

Once we receive your email, we will respond to your request within 72 hours, if applicable. Please note that due to the
high number of emails we receive daily we may not be able to attend to each query.

We look forward to hearing from you!

. P I FIRE STATION

FOGWAY™

FREE OHLiHE GAMES. COH

10:30 till 6 GMT

Tel: +44 (0)78 078 078 24
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